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Abstract

This research aimed to study and test modern markets and logistics systems suitable for
important agricultural products in the Highland Development project using Royal Project system
by studying the trends of modern markets, selecting test areas from a market readiness
assessment form for starting online markets in highland areas, including infrastructure, human
resources, and products, and testing the management process of farmers in marketing products
through online platform with a participatory process, as well as assessing the satisfaction of
consumers who have purchased products through the online market by an online questionnaire.
The statistics used to analyze the data were percentages, averages, and standard deviations.
The respondents accounted for 90% of consumers. The research was also monitored and
evaluated the results of the testing of the online market system and agricultural logistics in the area.

The research results found that the group of natural dye handicrafts in Ban Paeng Daeng Nai,
Hichland Development Project using Royal Project system, Chiang Dao district, Chiang Mai
province, was selected as the test area, also which was the group had readiness in all three aspects
for testing the marketing of products, including agricultural and non-agricultural products and
consequently, handicrafts were suitable for online marketing because of lightweight and easy to
transport. Facebook platform was also a modern market channel that suitable for selling general
goods, agricultural products, processed products, could be said that suitable for the context of
highland areas. The results of the assessment of satisfaction with the 4Ps of marketing were at the
highest level. For the test follow-up result of the prototype of the online market and agricultural
logistics system in two locations that were carried out in the past year, it was found that: (1) Sop
Moei Highlands Development Cooperative Limited, in Sop Moei sub-district, had insufficient quality
as a premium grade which to produce for sale through online platform. The improvement plan is
to give those farmers to understand that should control products quality since started planting,
post-harvest management before sending to the cooperative, and include the variety of products
that can be stored for a long time and available have provided throughout the year, for example
the handicrafts product could be joined with other groups in the community to help those who do
not yet ready to do any online platforms. In addition, the cooperative will collect data on the main
activities of online market logistics, including 9 activities. (2) For the community enterprise group of
farmers in Huay Paeo Highland Development project using Royal Project system, Huay Paeo sub-district,
Chiang Dao district found that the yield was not continuous throughout the year and some types of
produce were in demand but were not adequate. The improvement plan is to select specially
farmers who have online skillful matters selling through the online market and increase the variety
of products, such as packaged rice, grains, coffee, etc., by linking with produce from nearby areas

and selecting produce to meet the quality/standards specified.

Online market is modern and suitable marketing platform for the sale of agricultural
and non-agricultural products in highland areas. However, there are still some challenging
issues that need to be addressed, such as ensuring the quality and continuously products
providing, and developing efficient and cost-effective for the logistics systems.
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