LONE1591994

ar & = = J = oo v @l & =

weyadnwal yansavuy. 2553, ngAnssumadenteiuineivewuilaaluimingsugonil
UNINYIAY I 5195571,

heddeuardoya an1iuems ngnTNgnaInnTsu. 2555. nIdifinwiuszmaisaunuiiie

N157RUNUAUENSAER SaRAIMNIsUaIMs Inemeliuszunuasugiaondeu.

[oaula].indalaann: http//www.sme.go.th/Documents/intemationalization.
yailslasanivaia. 2556, Teanuaan1IiuIyailslariniinals Yeuuszuna w.e.
2555. gl yaudlasanisvads.
WNLIA LruNUNANAYALE. 2557, MTAteAudlaTsnavaaitAnen mlunsudedu 1y
nstirgussyatendou (319918910). an1duidetasiamniiuiige (aadns

VYU,

= a | @ | = w a a s '
Tanwn dutiakviy. 2555. UadeninadanisidanuslaannUasndisiy. umingd ol

L

an1tuAdouagimuiuiigs (esdn1sumivw). 2553, aandrsaaiuiiteyaiiugiuiiud
seninatuil 2223 wwieu 2553 wagiufl 19-20  wewAAN 2553 Tuiluil
frvaudaasuen fuakdaasdlu wavsualifa.

an1UuifeuasRauriuiige (esdn1sumivy). 2557, unuufoAeulasenisveiona
lassnsnatautigass dnalaifIvad AmiaeseusydUauysyana w.a.
2557.

auns dedanuwrikarany. 2552, MSANVILATYENUAZNSAAINAUALN YATUBILATINTG
A NIANWIANIUAINN TR TuTesEuA YA NNaldwaEn U ve Iy als

Tasansraranelannseias. [paula].widalsann:

http://mis.hrdi.or.th/inforcenter/xml_km/ploadfiles/sasitornp/research/52/2 5
2 2.pdf.

auu sanTimikazane. 2556, Tnsmamiinianereansuasmelulad “mjdlim ¢ u
g1IUNRLLAEADY”. NSENTNINLIMEnTuaznalulad.

d1UnaunenIonawiiIvaie. 2552, 51897UNITNEATELABRININAY Fanin
\Tease.

dineuladnidimindesng. 2556, MIlnTgidnenmnsvieniisndansnslungy

wnwesnsgldedliiilodnesuiaans. dninnuauznITINTITOUIA.



207

24AN1SUIMISA I UMUAUIAS FuatIRe 91LnokUlIU 39N TALTeesIe. 2557, [aulal.

WWdsleann: http//www.patung.go.th

DIANITUSMITAIUAUALNAADIUDN AIUALNARDY BLABMETIIVAYT J9UTALT 89518,

2557. [oaulay]. 1hisléann: http//www.maesalongnok.go.th.
294AN15USMISAIUMUALLAa0alY divantdasd 8nawifIviale Jaudindesne.

2557. [saulay]. 1hisleain: http//www.maesalongnai.go.th/

Kapok.com. 2557. [paulav].wnfislaain: http/travel kapook.com/view79211.html

Kotler, Philip. 1997. Marketing Management: Analysis, Planning, Implement, and
Control. 9th ed., Prentice-Hall, Inc.
Porter, M.E. 1990. The competitive advantage of nations. New York: Free Press.
. 1998. “Cluster and the new economics of competition.” Harvard Business
Review, 76(6): 77-90.
. 2003. “The economic performance of regions.” Regional Studies, 37(6&7):
549 - 678.

. 1990. The competitive advantage of nations. New York: Free Press.



